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Studies show that coffee drinkers highly
value both flavor and the rapid energy boost
associated with caffeine. This campaign
leverages insights that consumers often
struggle with grogginess in the morning or
experience fatigue throughout the day,
leading them to seek an instant energy
solution.

Nescafe’'s key competitors include
Starbucks Instant and Folgers Instant, both
emphasizing flavor and convenience.
However, Nescafe’s unique value
proposition is its focus on immediate
energy, offering a distinct edge that appeals
to those who want an "instant hit" effect.
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IDEA

Campaign Theme: "Instant
ZOOP"
Concept:

The campaign focuses on three s¢
showcase Nescafe's ability to trans
fatigue into alertness instantly. Each
relatable characters experiencing the
grogginess to alertness, thanks to a qui

Nescafe.
Tagline: "Wake Up Instantly with Nescafe
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NESCAFE.
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Each print and digital ad layout is minimalistic, with a sharp focus on
the transformation effect. Half of each image will represent fatigue,
and the other half shows alertness with bold captions. The Nescafe
logo, tagline, and a call to action ("Try Nescafe for Your Instant Jolt") are
positioned at the bottom for brand recall.

?

?e

Your barista in
a capsule.

Finest coffee enjoyment for at home.



MAGAZINE &
SOCIAL
PLATFORM
SELECTION

Platforms Chosen:

e Magazines: Placement in lifestyle and professional magazines
(e.g., Forbes, Men's Health, Business Insider) to reach working
professionals who value efficiency.

e Social Platforms:

o Instagram & Facebook: Carousel and story ads featuring
the “before and after” moments.

o Linkedln: Posts that target professionals, reinforcing
Nescafe as a productivity booster.

o YouTube Shorts: Short, catchy videos showing the instant
transformation effect, reaching a broad audience.

NESCAFE.



Post-Campaign Evaluation:
Key performance metrics include social media
engagement (likes, shares, comments), website visits
through call-to-action links, and recall studies
conducted with magazine partners. Additional data on
customer purchasing behavior will be collected to
assess if the "Instant Hit" concept increased sales
within targeted demographics.




of this concept will be
bility to resonate with
prioritize quick energy

s also measured by an
recall associated with
as well as higher

reach on selected social
int outlets.
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